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Arts for Learning WNY’s mission is to inspire, expand learning,  
and strengthen our community through engagement with the arts

 
.

Arts in Education Week 
September 8 -  14,  2024
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Who We Are
For over 60 years, Arts for Learning WNY has been the leading arts education organization in Western 
New York seeking innovative, equitable, and inclusive ways to infuse the arts into learning. We provide critical 
arts integrated learning, an essential key in the development of a young person. The impact? Boosted 
Self-confidence. Improved academic improvements. Increased communication and collaboration. A healthier 
and more inspiring society for everyone.

We are committed to empowering local artists to teach and inspire young people and educators through new 
and meaningful creative arts experiences.  Our roster of Teaching Artists engage youth in music, dance, theater, 
media, and visual and literary arts – all areas that have historically been removed from school curriculum due to 
budgetary constraints. These arts integrated programs cultivate children’s imaginations to help develop 
physical, emotional, and academic capabilities for a foundation of lifelong success.

Our History
Arts for Learning WNY was founded in 1962 by Buffalo Philharmonic Orchestra flute and piccolo musician 
Laurence Trott. Over the past 60+ years, we have served as a reliable connector between artists and 
organizations, providing high quality education and seamlessly filling a need to integrate arts into the classroom. 
Our quality, integrated arts programming provides hands-on experiences that address Next Generation 
Learning Standards and curriculum across all subject areas, for grades K-12. We are an affiliate of Young 
Audiences National, the nation’s leading arts-in-education organization, with 30 affiliates in 21 states.

Annual Impact
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ARTS IN EDUCATION WEEK
SEPTEMBER 8 - 14, 2024

ABOUT ARTS IN EDUCATION WEEK
Ar  ts  education,  compr  is  ing a r i  ch ar  ray of discipl i  nes including dance,  musi  c,  theater,  
media arts ,  l i terature,  des ign,  and vi  sual  ar ts ,  is  a core academic subject and an 
essential  element of a complete and balanced education for al l  students .  To 
recognize the impact and trans formative power of the arts in education,  Congress 
designates a the second week of September annually as National  Ar ts  i  n  Education 
Week.  

Arts for Learning WNY wil l  join thousands of arts organizations and communit ies 
across the nation to celebrate National  Arts in Education Week this  September 
9-14th,  2024.  Al l  week long,  the organization wil l  provide hands-on 
multidiscipl inary learning activit ies and performances for individuals of  al l 
ages,  backgrounds,  and levels of  abil i ty that are educational,  fun,  and free of 
cost.

The goal  of  Arts in Education Week is  to provide an opportunity for our shared 
community to come together and celebrate the arts,  bui ld social  connections,  and to 
honor the efforts of  teachers,  art ists,  and cultural  groups working to make sure 
everyone has access to -  and takes part  in -  high quality and l ifelong learning 
experiences in the arts,  both in school  and in the community.

INITIATIVES
Eat,  Learn,  Grow
Date:  Tuesday,  September 10
Time: 8:00am - 10:00am
About:  Supporters of  Ar ts  for Learning wi l l  enjoy a complimentary breakfas t  at  
BPS #95,  Waterfront Elementary School,  a par tner of  the organi  zation for over 25 
year s ,  and hear directly from student and teacher part  icipants of  our programming 
and how arts education have di  rectly impacted them and thei  r  classrooms.  Our gues ts  
wil l  then joi  n the entire school  for an assembl y per formance presented by Teach ing 
Arti  st  Andy Parker and his  Weather Machi  ne.  

Tap into the Arts
Date:  Thursday,  September 5
Time:  5 :00pm - 7 :30pm
About:  Guests wil l  enjoy the harmonious blend of artmaking and brews at Rusty Nickel  
Brewing Company.  This  is  the only t icketed event during this  week-long celebration and 
wil l  feature a l ive creation station presented by one of our rostered Teaching Artists  
while guests enjoy drinks and tap into their  creative side.

Festival  of the Arts
Date :  Saturday,  September 14
Time:  10:00am - 1 :00pm
About:  To cap Arts in Education Week,  Arts for Learning wil l  rent the stage at Theatre of 
Youth to present free l ive performances perfect for chi ldren from Pre-K through 3rd grade 
and their  famil ies,  and individuals of  al l  backgrounds and levels of  abil i ty.  Performance 
artists  wil l  include African Drum & Dance presented by Mohamed Diaby and guests,  and 
BubbleMania presented by Doug Rougeux.  The organization is  coordinating with poet,  
Emmy Winner,  and Buffalo’s  own Ji l l ian Hanesworth to be a potential  Keynote Speaker 
prior to the performances.  In honor of Arts in Education Week and the start  of  a new 
school  year,  Arts for Learning is  also looking to partner with PanchoPacks/The Teacher’s  
Desk to provide the f irst  100 guests free back to school  supplies.   
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Sponsorship Recognition Benefits

Presenting Sponsor > $10,000 
1 AVAI LAB LE

RIGHTS & BENEFITS
•  As the “Presenting Sponsor”, you will receive brand exclusivity with your name and logo listed on 

ALL Arts in Education Week collateral and marketing opportunities

•  Company logo featured on:
- All initiatives during Art in Education Week will be marketed as: "Arts in Education Week 

Presented by..."
- All marketing efforts related to Arts in Education Week, including the 3 different events – digital 

and print fliers and brochures.
- All day-of marketing efforts for the events, including any programs and signage at the events. 

Anticipated attendance of 150+ people at the free public performances, 300+ Buffalo Public 
School students, and media attention between all events

- Annual Arts for Learning WNY Impact Report, distributed to an average of 900 partners.
- Young Audiences National Annual Report, distributed to 30 communities nationwide.

•  Company included in:
-
-
-
-

- e p

• Additional Benefits
- 2 tickets to Tap into the Arts event
- 2 seats at Eat, Learn, Grow
- 2 seats at Festival of the Arts

N E WS LET TE R
• 2,067 Subscribers
• 37% Open Rate
• 3% Click Rate

SOCIAL MEDIA
Facebook > 2,073 followers + 1% engagement rate 
Instagram >  1,086 followers + 2% engagement rate 

WEBSITE
1,846 Monthly visitors + 6m. 1s. Avg. time on site + 1.5 Avg. pages/session

B E N E F ITS O F ARTS 
E D U C AT I O N

Art students are 55% more likely to attend post-secondary schools  
than students who don’t take art classes. 

Low-income students highly engaged in the arts are twice as likely  
to graduate college as their peers with no arts education.

Students engaged in arts learning have higher GPAs, standardized test scores,  
and college-going rates as well as lower drop-out rates. 
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Tap into the Arts Sponsor > $3,000
1 AVAI LAB LE

RIGHTS & BENEFITS

• Company listed as “Festival of the Arts Sponsor” in all affiliated promotional collateral and 
marketing opportunities

• Company logo featured on:
- All marketing efforts related to Festival of the Arts – digital and print fliers and brochures.
- All day-of marketing efforts for Festival of the Arts, including any program and signage at the 

event. Anticipated attendance of 150+ people and media attention
- Annual Arts for Learning WNY Impact Report, distributed to an average of 900 partners.
- Young Audiences National Annual Report, distributed to 30 communities nationwide.

• Company included in:
- All related pre-and/or post press releases - minimum of 2
- 1 quarterly newsletters
- All related e-blasts - minimum of 2
- Pre-and/or post social media posts: 4 Facebook posts + 4 Instagram posts and stories + 4 Instagram 

collab. post
- Festival of the Arts Facebook event page and Arts in Education Week website page

• Additional Benefits:
- 2 seats at Festival of the Arts

Festival of the Arts Sponsor > $5,000
1 AVAI LAB LE

RIGHTS & BENEFITS

• Company listed as “Tap into the Arts Sponsor” in all affiliated promotional collateral and
marketing opportunities

• Company logo featured on:
- All marketing efforts related to Tap into the Arts – digital and print fliers and brochures.
- All day-of marketing efforts for Tap into the Arts, including any program and signage at the event.

Anticipated attendance of 50+ people.
- Annual Arts for Learning WNY Impact Report, distributed to an average of 900 partners.
- Young Audiences National Annual Report, distributed to 30 communities nationwide.

• Company included in:
- 1 related press release
- 1 quarterly newsletter
- 1 related e-blasts
- Pre-and/or post social media posts: 3 Facebook posts + 3 Instagram posts and stories + 3 Instagram 

collab. post
- Arts in Education Week website page and Tap into the Arts Facebook event page

• Company included in:
- 2 tickets to Tap into the Arts

C O R P O R A T E  S P O N S O R S H I P  O P P O R T U N I T I E S



C O R P O R A T E  S P O N S O R S H I P  O P P O R T U N I T I E S
Arts for
Learning
WNY

• Company listed as “Eat, Learn, Grow Sponsor” in all affiliated promotional collateral and 
marketing opportunities

• Company logo featured on:
- All marketing efforts for Eat, Learn, Grow  at Waterfront Elementary – 30+ invitations.
- All day-of marketing efforts for the event, including any programs and signage at the event. 

Anticipated attendance of 30+ people including local politicians, funders, businesses, and donors, 
and funders in addition to school staff, 300+ students, and media.

- Annual Arts for Learning WNY Impact Report, distributed to an average of 900 partners.
- Young Audiences National Annual Report, distributed to 30 communities nationwide.

• Company included in:
- 1 related press release
- 1 quarterly newsletter
- 1 related e-blasts
- Pre-and/or post social media posts: 2 Facebook posts + 2 Instagram posts and stories + 2 

Instagram collab. post
- Arts in Education Week website page

• Additional Benefits:
- 2 seats at Eat, Learn, Grow  at Waterfront Elementary

Advertising placement, public relations exposure, and community affairs outreach are all available through 
partnerships with Arts for Learning WNY. If you do not see what you are looking for here, our team will 
assist  you in customizing a sponsorship package that specifically fits your publicity budget.

Eat, Learn, Grow Sponsor > $1,000
1 AVAI LAB LE

RIGHTS & BENEFITS

C O R P O R A T E  S P O N S O R S H I P  O P P O R T U N I T I E S



C O R P O R A T E  S P O N S O R S H I P  O P P O R T U N I T I E S
Arts for
Learning
WNY

Sponsorship Agreement Form

P LE AS E P R I NT YO U R N A M E AS IT S H O U LD B E P U B LI S H E D

Company:  	

Contact Name:  	

Title:  	

Address:  	

City, State, Zip:  	

Phone Number:  	

Email Address:  	

Preferred Website Link and Social Media Handles:  

Signature     Date  

Sponsorship Levels

S E LE C T O N E

$10,000 Presenting Sponsor    
$5,000   Festival of the Arts Sponsor 
$3,000  Eat, Learn, Grow   Sponsor
$1,000 Tap into the Arts Sponsor

    Please return this sponsorship form with your gift to: 
Arts for Learning WNY
1 Lafayette Square, Buffalo, NY 14203

    Make checks payable to: 
Arts for Learning WNY

    Please email a hi-res logo (TIFF, JPEG, or PDF) along with your preferred social media handles  
to Beth Ireland at beth@artsforlearningwny.org.


	A4L_Arts in Education Week Sponsorship Opportunities
	Binder4
	Creative Family Programming_Sponsorship Packet
	Untitled
	Untitled

	A4L_Arts in Education Week Sponsorship Opportunities 5
	Untitled
	Untitled
	Untitled

	20000 Presenting Sponsor: Off
	10000 Semester Sponsor: Off
	5000 Cohort Apprentice Sponsor: Off
	3000 Master Teaching Artist Sponsor: Off
	Company: 
	Contact Name: 
	Title: 
	Address: 
	City State Zip: 
	Phone Number: 
	Email Address: 
	Preferred Website Link and Social Media Handles 1: 
	Preferred Website Link and Social Media Handles 2: 
	Date: 


